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CO-BRANDING BEST PRACTICES FOR AWS PARTNERS

Introduction

The co-branding best practices help you determine the appropriate co-branding
treatment for marketing scenarios and creative assets developed by partner
teams with shared investment from Amazon Web Services (AWS). Marketing
scenarios include campaigns, events, communications, and initiatives. Accurate
and consistent application of these treatments highlights your expertise and
relationship with AWS to your customers.

This document complements the AWS Partner Creative and Messaging Guide”,
which contains comprehensive guidance on branding treatments.

*Requires login to AWS Partner Central
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https://partnercentral.awspartner.com/sfc/servlet.shepherd/version/download/0688W00000gQLjEQAW

CO-BRANDED TREATMENTS

Usage rules for co-branded scenarios

o The co-branded treatment includes the AWS
smile logo and one or two partner logos
placed next to it in a primary layout location
(for example, in the top left corner of an
asset). The co-branded treatment is restricted
for use in marketing scenarios when AWS
and an approved partner (and an additional
partner, if applicable) have shared investment
and control over content, message, and/or
customer experience, and AWS has provided
written permission to co-brand through the
established process.

» Once approved for use by AWS, the
co-branded treatment may be used for
joint marketing campaigns or jointly hosted
event-specific promotions. Permission to use
the co-branded treatment does not extend
beyond the limited scope of a specific asset,
campaign, or event.

o The co-branded treatment is allowed on the
landing page, email, marketing assets, digital
ads, and social media posts specific to the
approved scenario’s campaign or event.

o Limit the use of visual treatments that include
the AWS smile to one per page/panel.
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Broader use of the co-branded treatment on
the partner’s website is not allowed, except
when linking to the campaign or event-
specific website or landing page. Broader
use beyond the specific campaign or event
is not allowed.

Assets produced within an approved
co-branded campaign can be used at third-
party events, assuming that the assets

are still current and are appropriate for use
at the event.

Use of the co-branded treatment in assets
for AWS-led events is heavily restricted and
requires permission and approval from AWS.

The co-branded treatment may not be used
on promotional items of any kind, including
event giveaways or swag.

The interior page layout location of
co-branded marketing assets may include
one brand treatment per page (see page 4 for
details), subject to usage rules for each
treatment.

For additional options and details, see
guidance for “partner-led treatments”
beginning on page 7 of the AWS Partner
Creative and Messaging Guide (requires login
to AWS Partner Central).
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CO-BRANDED TREATMENTS

Co-branded treatments

Primary treatment (use on first mention — covers, title screens, etc.)

« Only the AWS smile logo can be used
in co-branded treatments. All other
AWS brand marks cannot be used in
co-branded treatments.

« Your AWS representative will submit
co-branded requests to the AWS brand
team on your behalf.

AWS and one partner logo lockup

aws
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When using customer logos (e.g., in customer
reference documents or solution videos),
please ensure that a) the customer has given
approval to use their logo, and b) the
customer logo is smaller and less prominent
on the asset than the AWS/partner logos.

AWS and partner + additional partner logo lockup

partner logo aWS

Interior/secondary treatments

Secondary treatments include partner
badges, Powered by AWS logos, and AWS
Marketplace logos (see below).

Please see the AWS Partner Creative
and Messaging Guide for detailed usage
and specifications guidelines for each
treatment.

Partner badges

aws \

PARTNER

N

DevOps Competency

aws N\,
Managed Service Provider

PARTNER AWS Marketplace Seller

AWS Lambda Delivery
Healthcare Competency

Powered by AWS

powered by

powered by aws aws

Multiple treatments are permissible in the
same document. But, you're required to
limit usage of one treatment per page.

If multiple treatments are used, you may
vary the types of treatments, rather than
using one treatment for all pages.

AWS Marketplace

aws marketplace

AWS Availablein

AWS Marketplace

Available in AWS Marketplace

Available in
AWS Marketplace
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CO-BRANDED TREATMENTS

Specifications

Size and arrangements

Co-branded arrangements

Co-branded arrangements include the
AWS and partner logos, with or without an
additional partner logo.

A maximum of three logos are allowed within
the co-branded scenarios.

Construct the co-branded arrangement using
the specifications described, then scale the
arrangement as needed.

Sizing of elements

The AWS logo size is 150px high.

The partner logo size is 150px high and
centered vertically. It's acceptable to visually
adjust the height of the partner logo so it is
optically similar in size to the AWS logo.

The pipe is 190px high and vertically centered
with the AWS and partner logos (does not
apply to the three-logo arrangement).

The additional partner logo (when applicable)
is 150px high and aligned with the AWS logo.
It's acceptable to visually adjust the height of
the additional partner logo so it is optically
similar in size to the other two logos.
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Standard arrangements

The partner logo is 150px high and vertically
centered on the AWS logo.

The “w"” from AWS logo is used to determine
space between AWS, pipe, and partner logo.

The AWS logo should always appear on the
right side of the arrangement.

Multi-partner arrangements

The partner logo is 150px high and vertically
centered on the AWS logo. Align additional
partner logo top and bottom to the AWS logo.

The “w" from the AWS logo is used to
determine space between all logos.

The AWS logo should always appear on the
right side of the arrangement.

Single-partner lockup:

— R

190px high
3pt stroke

Multi-partner lockup:

aws
f

No stroke when
more than one partner
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CO-BRANDED TREATMENTS

Specifications

Color and clearspace

Color and backgrounds Multicolor version for use on white or Black version for light backgrounds that don’t provide
. light-colored backgrounds sufficient contrast for the full-color version
o The multicolor co-branded treatments

include both logos (plus the additional
partner, if applicable) in full color aWS aWS
(Squid Ink and Amazon Orange for AWS). N1

Use these treatments on white or light-
colored backgrounds that provide
sufficient contrast with the logo colors of
both brands.

« Use the all-black version for light All-white version for use on black or dark-colored backgrounds
backgrounds that don't provide sufficient
contrast with the logo colors.

« Use the all-white version for black or . aWS
dark-colored backgrounds. partner logo N >)

o Make the pipe the same color as the AWS
logo, depending on background.

Clearspace
o The minimum clearspace around the logo is Clearspace
equal to the height of the letter “a” in the
AWS logo. a
. ‘cl'lr;zrzgaaecles not included when measuring m aWSQ) ® partner logo I partner logo
« Clearspace requirements are the same for all a

arrangements and color variations.
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CO-BRANDED TREATMENTS

Examples — documents

Case study Solution brief eBook

Em s

Customer Headline Goes Here Lorem
Ipsum Dolor Sit Amet, Consectetuer Nibh mer
Adipiscing Elit, Sed Diam

Introduction paragraph lorem ipsum dolor sit amet, consec-
tetuer adipiscing elit, sed diam nonummy nibh euismod tincid-
unt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ~ Cownry:  Counny
ad minim veniam, quis nostrud exerci tation ullamcorper suscipit s
lobortis nisl ut aliquip ex ea commodo consequat. Duis autem

Headline for eBook or
el eum iriure dolor in hendrerit in vulputate velit esse molestie 0 . . .
Consequat el Tlun dolore u feugiat il faciss € Ver0 6195 s cmorerene other similar pu blication

et accumsan et iusto odio dignissim qui blandit praesent

Emm | s

Company:  Custoner Name Horo EYEBROW TEXT GOES HERE

Industy: sty GossHere

o door it st consoctouer

bt . goes here lorem ipsum

eBook abstract description goes here
Lorem ipsum dolor sit amet, conse
ctetuer adipiscing elit, sed diam
nonummy nibh euismod laoreeto.

i s o .

dotors au feugot ol faciss tver erc s e st oo

m a\W/Sﬂ partnerlogo.

comm
e . ; -
" Lorem ipsum dolor sit
T
Websi elit, sed trud tat o strud i
e o et i . ey diam nonummy nibh
Subhead Goas Here Lorem Ipsum Dolor Sit About eui smod tincidunt ut
. won  laoreet dolore magna e
ZZn aliquam erat volutpat.
plidby 1am er P2 !
: 2 Utwisi enim ad minim Cover
e veniam, quis nostrud e L
- s S exer n ullame.”
el facilisi cons. ‘sed diam.
e .
o e g s, o Introduction
e s i, Subliead goes here lorem ipsum dolor st
susciitloborti sl ut lqup e ea commodo consequat,Dus utem vel. 64% torerm e o e e
e e dlor i handrent 1 lputte vl s ol conequt, A
oot ottt tincidunt ut aoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam, quin.
e ettt i P .
et e i i it o s .
Front Multi-partner
cons w 82 % ipsum dolor sit amet, consectetuer
Lo gt i i e, i o i S R e e
Cvel o dolore v Utisieim, tincidunt ut laoreet dolore magna aliquam erat
oot s v e e e ot n R volatpat, Ut wis anim ad veniam, omer,
M
dolore te feugeit rula fackls. Lovem ipmum tation ullamcorper consec teteur adispiscing ut wisi.
it ——
ottt are dlrs s et dolor e et s kst v o et s
o el mogra Sl g ot o
P s taton ulamcorper Lorem ipsum dolor sit amet, consectetuer adip
Gt wescoms - iscing elit, sed diam nonummy nibh euismod Consectetuer adipiscing elit, sed diam
tincidunt ut laoreet dolore magna aliquam erat nonummy nibh euismod tincidunt ut
o e dus dolor e fvgt mulafacis. Volutpat. Ut wisi enim ad minim veniam, quis aoreet dolore magna aliguam erat volut
e B e pamaotr et e pat nostrud exerc taion.
i nostrud exerci tation ullamcorper.

aws
To learn more, visit partner.com/url Em s

Back AWS and partner, with featured customers Interior
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CO-BRANDED TREATMENTS

Examples — promotions

Email / invitation Paid media banners Social assets

aws partnerlogo partner logo
~

EYEBROW TEXT GOES HERE

Email headline goes
here lorem ipsum

Lorem ipsum dolor sit amet, conse ctetuer adipiscing elit, sed
diam nonummy nibh euismod laoreeto.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut

enim ad minim veniam, quis nostrud exercitation ullamco laboris .
nisi ut aliquip ex ea commodo consequat. 1200x600 1200x628 (Multi-partner)

Call to action goes here

-pmr tog0 iV_\I/S7

o | avs
N—"

Date: XX/XX/XX

Time: 200 pm Headline goes here lorem ol ipsum
ipsum dolor sit conseq dolor sit amet
) - v Supporting text here lorem Headline here consecteteur
e ipsum dolor sit consequt eadline he: aws o L

Supporting text here

Get started today » lorem ipsum dolor sit Download eBook
consequat adispiscing

300x250 (text) 300x250 (photo) 1080x1080
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CO-BRANDED TREATMENTS

Examples — videos and presentations

Use the primary co-branded logo treatment in the intro and outro. In the middle, you can use the primary treatment,
one of the secondary treatments, or nothing. Speakers can be AWS, partner, or third-party individuals.

Hero video

Headline goes
lorem ipsum

| avs

Intro "
First Lastname
Company and Job Title Goes Here

Lower 1/3

Subhead

- Bullet text
- Bullet lorem ipsum
- Dolor sit amet

Emm | avs
p

partner.com/url

Outro
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Solution video

[Customer Nam

customer logo

headline goc¢

Intro %
First Lastname
Company and Job Title Goes Here

Lower 1/3

powered by aws

Subhead

- Bullet text

- Bullet lorem ipsum H ‘ adWSs

- Dolor sit amet )

Em s

partner.com/url

Outro

Sales presentation

Title slide (AWS and partner)

Title slide (multi-partner)

M)

Interior

Closing slide
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Thank you!



